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INTRO

/design guidelines

These guidelines describe the visual elements
that represent The Blood Connection’s (TBC)
corporate identity. This includes our name,
logo, and other elements such as color, type,
and graphics.

Sending a consistent and controlled message of
who we are is essential to presenting a strong,
unified image of our company.

These guidelines reflect TBC's commitment to
quality, consistency, and style.

TBC brand, including the logo, name, colors,
and other identifying elements, are valuable
company assets.

The Marketing Department is responsible for
approving all branding usage to ensure compliance
with graphic standards. However, each department
is responsible for the content, accuracy, and
initial proofreading of their internal and external
communications.
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/our history

A generation of Greenville citizens has grown
up with TBC knowing blood will be available
in an emergency — thanks to the support of the
many donors in the Greenville and Upstate area.
However it wasn’t always that way.
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Blood collecting The American
rapidly progressed Association of Blood
with World War I, Banks was organized
creating a tremendous to support blood
demand for blood research and develop
products in the U.S. standards of practice
for blood banking.
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A group of community-
minded physicians,
hospital and civic
leaders decided on

a plan to serve the
needs of patients in the
community and formed
The Greenville Blood
Assurance Plan.
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The board of trustees
adopted the mission-
oriented name, The
Blood Connection.
This name more
accurately reflected the
organization’s mission —
to ensure an adequate,
safe, and cost-effective
blood supply for its
healthcare partners.
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THE BLOOD
CONNECTION

Your Community Blood Center

The

BleSd

Connection

Your Community Blood Donation Center

1978-1981 I e o 2016
The Greenville Blood E;S?:Dtoqu;.? : L, : A new modern and
Assurance Plan was _f | versatile brand identity

officially merged into a
new organization called
Carolina Blood Center.

was created to establish
a set of standards that
will help maintain a
sense of continuity as
we continue to expand
to more regions.

When service was
initiated for hospitals in
Georgia, the name of

the organization was Connection
changed to Carolina- R

Georgia Blood Center Win a 2 year lease on a Nissan. * Visit the TheBloodConnection.org for more details.
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LOGO

/preferred logo

Proper implementation of TBC’s logo is of the The official logo consists of the logo-mark, referred

utmost importance. Only use official artwork when to as The Bug, the company name, and “Your

incorporating TBC into your communications. Community Blood Center” tag-line. The logo
should not be shown without these 3 elements.
The two-color (red & black) version is the default
logo. A one color option is available in all black or
all white.

THE BLOOD
CONNECTION

Your Community Blood Center

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.
Please contact the Marketing Department to begin the design review process.



THE BLOOD
CONNECTION

Your Community Blood Center

THE BLOOD
CONNECTION

Your Community Blood Center
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LOGO

THE BLOOD
CONNECTION

Your Community Blood Center

/1 color on white

THE BLOOD
CONNECTION

Your Community Blood Center

/2 color on white

All materials designed for departments must be approved by Marketing before they are used on any print or electronic commu

Please contact the Marketing Department to begin the design review process.

nications.



__

THE BLOOD
CONNECTION

Your Community Blood Center

/1 color on red

THE
CONNECTION

Your Community Blood Center

2 color on black
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LOGO

/vertical logo /horizontal logo

Due to space considerations, TBC logo may also The horizontal logo is best used when height is
be stacked vertically as shown below. a factor.

Best use is on the left side. There is no tagline with this format.

& THE BLOOD CONNECTION

THE BLOOD
CONNECTION

Your Community Blood Center

o o . THE BLOOD
/minimum logo sizes CONNECTION THE BLOOD HE BLOOD
Minimum size with tagline: 40 mm wide Your Community Blood Center CONNECTION CONNECTION

Minimum size without tagline: 20 mm wide

Minimum size for embroidery applications: 4 in wide TH E BLOOD
CONNECTION

Your Community Blood Center

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.
Please contact the Marketing Department to begin the design review process.
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LOGO

/clear space

No elements, such as typography, other logos,
graphics, or photos may intrude upon the logo’s
safe area. In addition, do not place the logo too
close to a folded, bound, or cut edge in any design
application. Maintain at least /4" space from the
fold, gutter or cut edge.

/let it breathe

The area surrounding the top and sides of the logo
should be clear of any graphics, texts, or images.
In the example below, x represents the height of
the word Connection. The clear space is equal to
half the height of x.

fffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffff

_______________________________________________________________________________________________________________________________________________
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,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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LOGO

/incorrect use of logo

Do not alter TBC logo in any way; this includes It is important to provide outside vendors with
distorting, skewing, rotating, changing approved the correct logo and instructions not to distort or
colors, or changing the proportion of the logo to customize it in any way. The old logo should not
tag-line. Never add graphic elements to the logo, be used at all. If you need the current logo, please
and never use on an unapproved background. submit a ticket to Marketing.

THE BLOOD THE BLOOD
CONNECTION CONNECTION

_ Your Community Blood Center
Your Community Blood Center

Never skew, rotate, Never use unapproved
or distort the logo embellishments

S

THE BLOOD
CONNECTION
Your Community Blood Cente.
Never place elements within Never use on
the logo clear space unapproved backgrounds

THE BLOOD
CONNECTION

Your Community Blood Center

Never alter the logo using
different fonts

COIllﬁg tion

Your Community Blood Donation Center

Never use
the old identity

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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LOGO

THE BLOOD
CONNECTION

Your Community Blood Center

Correct Logo* Incorrect Logo
White circle Wrong font
Shape of waves  proportion and weight Kerning

BLOOD
ONNECTION
Your Community Blood Center

*For demonstration purposes, the color has been changed to cyan

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.
Please contact the Marketing Department to begin the design review process.






COLOR

/primary color system

Color plays an important role in TBC’s corporate
identity. For this reason, a palette of primary
colors has been developed. Consistent use of
these colors will contribute to the cohesive and
harmonious look of TBC’s brand identity across all
relevant media.

CMYK RGB Hex#
_ 2 200 C8102E
PANTONE 186C 80% 20% 100 16
85 46
6
CMYK RGB Hex#
19 158 9EA2A2
20% 12 162
13 162
34
CMYK RGB Hex#
63 45 2D2926
PANTONE Black C 62 41
59 38
94

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.
19 Please contact the Marketing Department to begin the design review process.
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COLOR

/color ratio

The illustration onthe leftis a guide showing how to
effectively use TBC’s primary colors. The primary
color palette is best used as accents to white. TBC
materials should be mostly white, allowing our
primary colors to stand out on the page and have
maximum impact on the reader/viewer.

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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COLOR

/secondary color system

The secondary colors are complementary to our The secondary colors are available for use in
official colors, but are not recognizable identifiers applications that require a wider range of colors.
for TBC. Secondary colors should be used This can be for organizational purposes, or for
sparingly, if at all. better reaching a target audience.

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.
Please contact the Marketing Department to begin the design review process.
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TYPOGRAPHY

The use of consistent typefaces is a key component
of TBC’s branding efforts to ensure consistency
across all communications. Standard typefaces or
fonts have been selected for use on printed and
electronic materials.

/primary typeface

TBC uses Proxima Nova as the primary typeface
in our logo and all our materials. Proxima Nova is
a 2005 re-release of the 1994 typeface Proxima
Sans, by Mark Simonson Studio. The typeface
combines modern and geometric styles, being
inspired by Helvetica, Akzidenz Grotesk, Futura,
and others.

The Proxima Nova family contains 42 fonts —
7 weights and 3 widths all with matching italics.

PROXIMA NOVA

Semibold A B C DEFGHIJKLM
NOPQRSTUVWXY Z
abcdefghijkI m
n opqgqgrs=ttuvwXxyz

Reguar A B C D EFGHIJKLM
NOPQRSTUVWXY Z
a b cdef ghijk I m
n opqgrstuvwXxyz

Figues O 1 2 3 4 5 6 7 8 9 O

Special I “ 8 $ % &/ () =72 " ;

Characters
I A N A A A A
« Y € @ T Q /@ m e« £ °
e e @A°?O FOo,a¥=c¢
VAT - << >2>2 75 0

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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TYPOGRAPHY
ARIAL

Regulasr A B CDEFGHIJKLM
NOPQRSTUVWXY/Z
abcdefghijkIm
nopagrstuvwXxyz

Bold ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijkIm
nopqgrstuvwXxyz

TIMES NEW ROMAN

Reguasr A B CDEFGHTIJKLM
NOPQRSTUVWXY Z
abcdefghijkllm

n opqrstuvwZXxy zZ

/secondary typeface

If Proxima Nova is not available on your machine,
Arial should be used for all internal materials and
emails. Times New Roman can be also used for
body text in select applications.

DOs AND DON'Ts OF
TYPEFACE USAGE

DO

use a combination of uppercase and lowercase

use only approved colors

use only the approved typefaces

align body copy flush left and ragged right

DON’T

place type in a hard-to-read format

use special effects to emphasize type

distort the typefaces

substitute other typefaces unles you're using
approved alternates

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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TYPOGRAPHY

/text styles and headlines

Typographic hierarchy is another form of visual
hierarchy.  Typographic hierarchy presents
lettering so that the most important words are
displayed with the most impact so users can scan
text for key information. Typographic hierarchy
creates contrast between elements. There are a
variety of ways you can create a sense of hierarchy.

On the right are some common techniques for
TBC layouts.

" DONATE
Proxima Nova/Arial Semibold - Capital Letters
34pt Type / 30 pt Leading
Atesder DONATE
Proxima Nova/Arial Semibold - Capital Letters
20pt Type / 20pt Leading
B Header DONATE
Proxima Nova/Arial Regular - Capital Letters
16pt Type / 16pt Leading
Main Body Perspel ius pel milliquis eat.
Id molessum que consequias aut qui Alici blatin
cum, omnihite nonsed quaes est labore volupta
voluptas dolescitio vellabo. Abo. Ellabo.
Proxima Nova/Arial Regular
1pt Type / 13.2pt Leading
Body Alt.  Perspel ius pel milliquis eat.

Id molessum que consequias aut qui Alici blatin cum,
omnihite nonsed quaes est labore volupta voluptas
dolescitio vellabo. Abo. Ellabo.

Times New Roman Regular
11pt Type /13.2pt Leading

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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STATIONERY

/corporate identity

All departments are required to use the
approved letterhead and business card styles.
Other stationery items must also conform to the
approved styles.

The TBC brand provides a consistent identity and
image for the organization. All print and electronic
communications that bear the name and symbol
of TBC, particularly those viewed by the public,
project an image of the company.

The use of third party logos (hospital/corporate
partners) is prohibited without approval.

Under NO circumstances should any
department deviate from the approved
letterhead and business card style.

[ ]
/name tag /business card /envelope
external external external
THE BLOOD THE BLOOD THE BLOOD
CONNECTION CONNECTION CONRIECTION
Your Community Blood Center N your Community Blood Center 1099 Bracken Road
: : FirstName LastName Piedmont, SC 29673
FirstName s :
flastname@thebloodconnection.org
Your Title 1099 Bracken Road Piedmont, SC 29673
0 864.751.1234

To request a name tag or business card, a request may be sent to Marketing.

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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STATIONERY

' THE BLOOD 1.83”
CONNECTION

Your Commuaity Biood Cender

January 01, 2017

Jane Doe
1099 Bracken Rd.
Piedmont, SC 29673

Dear Doe

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum semper eleifend dui
1_5” egestas dapibus. Etiam sodales tellus et ex dictum ultrices. In lacinia quis velit nec
tincidunt. Aenean ac metus euismod, semper felis ultrices, sagittis elit. Donec consequat
velit nec ex pharetra, in imperdiet orci cursus. Vivamus nec laoreet ex. Curabitur rutrum
massa id hendrerit dapibus. Donec vel felis congue, varius urna nec, commodo odio.

Vivamus porta placerat dolor ut blandit. Etiam placerat, risus eget consequat tincidunt,
purus diam convallis lorem, ut faucibus quam orci quis quam. Curabitur tempus purus
quis ipsum pulvinar, non hendrerit felis rhoncus. Maecenas aliquet pellentesque sagittis.
Pellentesque quis purus maximus, consequat libero sed, malesuada orci. Maecenas
scelerisque odio vel mauris dictum, vitae volutpat metus commodo. Donec dapibus
sagittis nunc, non hendrerit orci.

Etiam finibus lorem eget rhoncus dignissim. Nunc urna tellus, congue in pellentesque a,
tincidunt a justo. Suspendisse id urna suscipit, finibus justo vel, ornare lacus.
Suspendisse varius magna mollis ipsum laoreet, sed tincidunt nunc vehicula. Nunc at
dignissim arcu. Nullam velit tellus, egestas eu turpis in, pulvinar dictum magna. Duis ut
congue nibh, in consectetur urna. Duis a urna id arcu venenatis scelerisque. Etiam in
ultricies ligula. Cras tincidunt eros ut purus suscipit, vel dictum eros laoreet.

Regards,

£ |
Oipuatic
L/
John Doe
Job Title

Wi pcken Road, Pleamont, 55 29670
B S0 000 1 e C 1SN ey

Sharing Life. Saving Lives

p

This is sample content to show how text can be formatted onto corporate letterheads.

Keeping
You Informed...

THE BLOOD
CONNECTION

Tewor L inrwrnunlly sl  detr

DATE: January 01, 2017
SUBJECT: Milliquis eat.

KEY POINTS: Perspel ius pel milliquis eat.

Hello,

Perspel ius pel milliquis eat. I
nonsed quaes est labore volup

Perspel ius pel milliquis eat. I BB

nomed queesestbore vl 1 E=HMNICAL SERVICES BULLETIN
Perspel ius pel milliquis eat. I
nonsed quaes est labore volup!

Regards, . January 01,2017
FirstName LastName
Jane Doe

1099 Bracken Rd.
Piedmont, SC 29673

Dear Doe

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum semper
eleifend dui egestas dapibus. Etiam sodales tellus et ex dictum ultrices. In lacinia
quis velit nec tincidunt. Aenean ac metus euismod, semper felis ultrices, sagittis
elit. Donec consequat velit nec ex pharetra, in imperdiet orci cursus. Vivamus
nec laoreet ex. Curabitur rutrum massa id hendrerit dapibus. Donec vel felis
congue, varius urna nec, commodo odio.

Vivamus porta placerat dolor ut blandit. Etiam placerat, risus eget consequat
tincidunt, purus diam convallis lorem, ut faucibus quam orci quis quam
Curabitur tempus purus quis ipsum pulvinar, non hendrerit felis rhoncus.
Maecenas aliquet pellentesque sagittis. Pellentesque quis purus maximus,
consequat libero sed, malesuada orci. Maecenas scelerisque odio vel mauris
dictum, vitae volutpat metus commodo. Donec dapibus sagittis nunc, non
‘hendrerit orci.

Etiam finibus lorem eget rhoncus dignissim. Nunc urna tellus, congue in
pellentesque a, tincidunt a justo. Suspendisse id urna suscipit, finibus justo vel,
ornare lacus. Suspendisse varius magna mollis ipsum laoreet, sed tincidunt nunc
vehicula. Nunc at dignissim arcu. Nullam velit tellus, egestas eu turpis in,
pulvinar dictum magna. Duis ut congue nibh, in consectetur urna. Duis a urna id
arcu venenatis scelerisque. Etiam in ultricies ligula. Cras tincidunt eros ut purus
suscipit, vel dictum eros laoreet.

Regards,

John Doe
Job Title

THE BLCOD
CONNECTION

Towr (et Riond C4eTE

Aerriy [, i Lives

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.



29

STATIONERY

/email standardization

instructions
Open Microsoft Outlook

Click on File

1

Choose Options

Choose Mail (left-hand column)

Under Compose Messages
choose Stationery & Fonts (right-hand side)

Open Personal Stationery tab

Under Theme, No Theme should be selected
For both New Email & Reply/Forward

Click on Font

Choose Arial / size 11/ black

Click OK

Close out of each box by clicking OK

Close out of Outlook to reset selections

/email signature
instructions

Email marketing@thebloodconnection.org for
the email signature content and copy it exactly.

Open Microsoft Outlook
Open New Email e
Click on Signature then click Signatures

Click on New and add a new signature

named New Corporate Email
® To the right you will see Choose
Default Signature Ficstiiine Lastiarms
Yo Job Tiths
Click on New Messages and click on e e e e Sl A
New Corporate Email Signature THE BLOOD
) . ) CONMNECTION
Click on Replies/Forward and click on Four Comeunity Blood Cante
New Corporate Email Signature R T
. ﬂ:iy [J.ﬂ.‘.‘al‘mg fr)r.l'.ﬁy'
® Paste (choose Keep Source Formatting
option) the signature into the large box
at the bottom, and change the details to
match your own. You may choose whether
or not to include your cell number.
@ Click Save and OK

Absolutely NO deviation is permitted!

DO NOT add a Confidentiality Notice.
IT has set it up to automatically
appear only on external emails.

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.
Please contact the Marketing Department to begin the design review process.
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PROMOTIONAL / DISPLAY

/promotional materials

Everything from PowerPoint slides to banners
to donor cards should be designed with a
consistent look.

This steadfast attention to detail across every
communication will connect the materials in a way
that further reinforces and builds the brand.

/thank you cards

THANK YOU

for saving lives.

THANK YOU

/appointment card

THE BLOOD
CONMNECTION

YOUR MEXT
APPOINTMENT

Time: Date:

Lacation:

THE BLOOD BOO TOT LY
CONNECTION  thesisanccanection o
Pt itmrnraty ki € ey
Greenville Greamwood
435 Woodul Rood a0 g AbEanARE Huwey'
Spasrtanburg Senooa
270 Norsh Grove FI0 Sendiler Bhed
Modica! Parkl Drive
E ki Fiiider il

1954 Easl Maln Sireet E25 Spaltasdning Hivy,

/donor identification card

THE BLOOD
CC}N NECTIDN

doir i ammic |,|l|l;|-|

DONCOR IDENTIF

O+

s <
FirstName M. Lastname, Jr.

AR |||

Donor 1D 1234567

THE BLOOD
CONNECTION

Youw Commmiry Blood Cember

A 4

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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PROMOTIONAL / DISPLAY

/display /monument

R
WHEN YOU
DONATE

BLOOD,

you change
someone’s

THE
CQNNECTION

nmunity Blood Center

THE BLOOD
CONNECTION

I Vo Corrsmmani £y Blooel Comier

A
-
: -

/tablecloths

THE BLOOD
CONNECTION

THE BLOOD
CONNECTION

Your Community Blood Center

THE BLOOD
CONNECTION

Viaur Cermtnenty Brocd Center

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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PROMOTIONAL / DISPLAY

/printed materials

While consistency builds the TBC brand,
inconsistency can diminish the brand’s value.
Therefore, standard templates have been
developed to help ensure a consistent and
effective brand experience for our donors, our
business partners, and our hospital partners.

Under NO circumstances should one create,
print, and/or distribute non-approved
designs and templates for public viewing.

& THE BLOOD CONNECTION

READY, SET.
ACTION!

e —g

The Biood Connaflions Studen! Video Comest S open T i 3 vislecs .
10 aill stuchpts, not just biocd donars. Videos will bo S v e
used by THC through social media, emoill mnd other ik

RULES
D Mo onger than 30 seconds

[] Promates bicod domation with The Blosd Connactian
D Sutwnit &3 8 mesLadd mpd lile o & YouTube link
D'Subrmwuﬂdr.'ndh'mnh:hm m

|:| Wimser shsynced Aarl Hi

farm ikl o4 thoticsd cEgr

WHEN YOU
DONATE

Schedule your

donation today by visiting
thebloodconnection.org
or calling 1.800.392.6551.

THE BLOOD
CONNECTION

Your Community Blood Center

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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WHAT

PECT

WHEN YO

DONOR

1 TBC
PRE5§: prOTO ®

1Y)

T
FLLO NAIRE

QuESTION

Blo0d 5¢

Serile b2
1o ident!

o]

\LE
\gHNAT\NGf
you CAN:

ns
ponation optic!
ihole B0
Platelets

Plastma com!
pedcels anotne’
Lple red ce!®

Dol

coM!i

MINLPH

ed IntO
otected 00

Blood U

{esting 1
safe for

>

PLETE
YSICAL

a
d

s
\dergoes
nde s
Sransfusion

Tour CommunY 8

TIPS FOR A
SUCCESSFUL BLOOD DRIVE

lood Center

Confirm details, Schedule blood
dates, times and donors for a
location with your specific time

TBC Recruiter

7 Encourage others to
share their personal
stories to increase

participation

Create a Blood
Drive Committee to
coordinate efforts

Set a goal and share 8 Remind donors of . and g
it with your group as their appointment HEALTy Rout
A . in
motivation through email, text s gukewa::," Plementa) e
iy ke (e s Stome,
or phone call Le:,;,%"" e oot °
aLs heast Gogy | Center
1 Eacle, o Healt e Medico o,
5t Seorgi g, Vida orSS! Baptg et
Publicize your Blood Share your Drive’s Nl Hospig Med.,
" ans ajr
K N Gh ir Megi,
Drive with posters, - results to encourage Dita) »Egﬁ,’:’j% Trang . s,:mf’ Transpory
. or Chilgre, AirCarer! 08 ~ Sparrvile, s
Ao v future donations oo Sreeng A pert~ sxqm.j Pt S
teducarg 5 MUlins, s
Medical Conge, gre Norty Chareg;
Thoro, 5o O SC

waly

wh e
W '-l"",‘,.e

emails, bulletins
and internal
communications
1 Announce your
next Blood Drive
and post the

Spread the word
appointment

through social

media
schedule
THE BLOOD 'ONE DONATION CAN SAVE 3 LIVES
Schedule your donation today
by visiting thebloodconnection.org

CONNECTION

Your Community Blood Center

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.







36

CLOTHING

/scrubs

SCRUBS
black top and pants
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CLOTHING

UNDERSHIRT
black/white
long/short sleeves

Scrubs should NOT have any
other trim colors or embellishments.

JACKETS
solid black

medical-grade scrubs material
no hoodies or sweatshirts

SOCKS
solid black
no color accents

SHOES
solid black
non-porous
no holes
no mesh
no color accents

Hair accessories are to be
solid black, NO COLORS

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.



38

CLOTHING

/courier uniforms

SHIRTS

TBC logo knit polo shirt
long/short sleeves

THE
CONNECTION

PANTS

long
black/khaki/gray



CLOTHING

UNDERSHIRTS
black/white
long/short sleeves Hair must be kept
SHOES clean and tidy.
If hair falls below
black/brown/red the shoulder,
keep pulled back
OPTlONAL at all times.
jacket
beanie
ball cap

All three must have the current TBC logo,
they are available upon request.

All uniforms are to be clean and pressed. -
Keep shirts tucked

in and belted.

Long pants,
no shorts.

Clean and
laced shoes.

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.
Please contact the Marketing Department to begin the design review process.



CLOTHING

/identification badges

The ID badge you receive at on-boarding
contains  your  name, department, and
username. This badge should be kept on
you at all times and will give you access to
buildings, workspaces, as well as to clock-in and
clock-out.

The ID badge should only be worn with the TBC
badge reel/lanyard. Badge reels in colors other
than black are not approved. There should not be
any unapproved attachments* on the badge reel,
ID badge, or lanyard.

*Team Leader badgemates are approved

/badge reel

SE—

/ID badge @

THE BLOOp
CONNECTION

Your (‘ammum‘z}r Blood Center

\\
FirSt Name

Your DE‘PBrtmem

FLAST

Replacement badges may be requested through HR.

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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/buildings and vehicles

The TBC logo will require a period of phase-in
as vehicles and building exteriors are replaced
or remodeled. The placement of the TBC logo
on vehicles and buildings should be reviewed by
Marketing before being painted or applied.

THE

CONNECTION

Your Community Blood Center

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.
Please contact the Marketing Department to begin the design review process.




43

SIGNAGE

I = & - ( I | o‘( T

® | ® o o
— | Sharing Life. Saving Lives,

THE BLOOD E l
CONNECTION

) Your Community Blood Center

QLI [T |

LTI |

THE BLOOD

J®

| [ =< THE BLOOD
| Eon

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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/key points you should know

The  Marketing Department provides
marketing, graphic design, and support
services to all departments.

Only approved logos may be used.
No department is permitted to create or use a
logo other than approved logos. Requests for
approved logos must be submitted through
Marketing TIX.

All printed material in view of the public (even
if meant for employees) must be approved in
advance by the Marketing Department.

All promotional items must be submitted to
the Marketing department for approval before
being produced.

All materials designed for departments must be approved by Marketing before they are used on any print or electronic communications.

Please contact the Marketing Department to begin the design review process.
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